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The International Social and Behaviour Change 
Communication Summit was hosted in Bali, Indonesia in 
April 2018. The Summit featured Entertainment Education 
and was a meeting place of SBCC practitioners, researchers 
and donors from over 93 countries. PFI is an early 
adapter of the Entertainment Education (EE) approach in 
SBCC, which is a cross-cutting function in our projects. 
Policymakers are recognising the need to address social 
norms in order to see long-term developmental gains.  
The 2018-19 Economic Survey lists some key principles of 
behavioural economics as being critical to social change: 
emphasise the beneficial social norm, change the default 
option, and lastly, repeat reinforcements. 

We launched Season 3 of our transmedia social and 
behaviour change communication (SBCC) initiative Main 
Kuch Bhi Kar Sakti Hoon (MKBKSH – I, A  

Woman, Can Achieve Anything) on 26 January, 2019. 
Season 3 builds upon the lessons and successes of Seasons 1 
and 2 in use of entertainment-education to improve knowledge 
and initiate change in regressive social norms by promoting 
local solutions. Season 3 addresses women’s rights, promotes 
positive sexual and reproductive health practices, especially 
among the youth, and addresses socio-cultural barriers to safe 
sanitation and hygiene. 

The first 26 episodes aired on Doordarshan from 26 January 
to 21 April, 2019 show the protagonist Dr Sneha Mathur 
grappling with prevailing practices, including open defecation, 
which lead to poor sanitation and public health emergencies in 
her village. The theme and messages of these episodes support 
the Government of India’s Swachh Bharat Mission.  Apart from 
broadcast on television, the series is being promoted through 
an Interactive Voice Response System (IVRS), community radio 

Stills from Main Kuch Bhi Kar Sakti Hoon

Women at the promotion of SBCC programme Main Kuch Bhi Kar 
Sakti Hoon in Alwar, Rajasthan
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Main Kuch Bhi Kar Sakti Hoon has given Doordarshan a 
chance to play our role in nation-building.

MKBKSH has joined the efforts of the Swachh Bharat 
Mission to nudge communities to adopt safe and 
sustainable sanitation practices.

Mr Parameswaran Iyer, Secretary,  
Ministry of Drinking Water & Sanitation

Ms Supriya Sahu, Director-General, 
Doordarshan

stations in three states, and digital media. MKBKSH has 
established itself as a trendsetter in the use of innovative 
behaviour change communication techniques. In order 
to encourage shift in attitudes, the show has developed 
key phrases, or markers, that denote adoption of positive 
behaviours. #Swachhta Elaan or the pledge for good 

sanitation practices, is the marker used in the IVRS and 
social media extensions for the first 26 episodes of the 
series. One of the highlights of the first 26 episodes is a 
Qawwali based on a popular Hindi film song, with messages 
promoting hygienic practices. The song reached more than 
six million social media users and was shared extensively 
through social sharing platform WhatsApp.

Making a pledge demonstrates commitment that 
goes beyond watching characters of a show. Main 
Kuch Bhi Kar Sakti Hoon uses entertainment to 
capture people’s imagination and make it possible 
for them to commit to adopting new behaviours.

Feroz Abbaz Khan, Creative Director, 
MKBKSH

In my village open defecation is a common 
practice. But I told them about MKBKSH that talks 
about sanitation. The villagers were inspired by 
the story of MKBKSH and built toilets within their 
homes.

An IVRS caller

Highlights of Season 3, Main Kuch Bhi Kar Sakti Hoon till March 2019

Approximately 10 million SHG members in 
Bihar receive weekly WhatsApp messages  
on sanitation and hygiene from the series

Swachhta Qawwali reached over 6 million  
through social media and WhatsApp

2 million social media users were reached  
with sanitation campaign #SwachhtaElaan

More than 200,000 viewers’ calls received on 
MKBKSH IVRS over 26 episodes

Schoolgirls at a MKBKSH promotional event in Siwan, Bihar

Still from a scene showing Dr Sneha at a camp for patients of an 
epidemic in the village

A still from Main Kuch Bhi Kar Sakti Hoon
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